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Millennials - Market Research 
This research aims to provide knowledge and insights into the millennial generation and their content 
consumption habits. It begins by overviewing the millennial generation and touching upon their 
behavioral changes before, during, and after the COVID pandemic.  

Afterwards, the research touches upon the Personal Development Industry concerning the millennial 
consumer.  

Next, the Millennials’ most preferred way of content consumption and the platform they turn to when 
trying to learn something is identified.  

Another aspect explored in this research is platforms that can identify influencers supporting or 
producing Personal Development content.  

Lastly, the document rounds up with a set of suggestions and recommendations. 

Millennials – Brief Overview 

The Millennial generation consists of people that were born between the 1980s and the mid-1990s. 
According to an article by Financial Times, in 2020, there were approximately 1.8 billion Millennials 
worldwide. They represent 23% of the global population. Statistics from Statista point out that there 
were a total of 12.3 million Millennials in the U.K. in 2019, roughly 18.5% of the U.K.’s population. 

To understand the Millennials’ mindset pre-COVID, Deloitte’s 2019 Millennial Survey is a source with 
a plentiful amount of information. According to the survey, in 2019: 

 More than half (57%) of the Millennials wanted to travel around the world, 

 More than half (52%) of the Millennials wanted to earn high salaries and be wealthy, 

 Nearly half (49%) of the millennial population wanted to buy homes of their own, 

 46% wanted to make a positive community and societal impacts, 

 39% of them have children or want to start a family. 

The Millennials’ top three concerns were: 

1. Climate change/protecting the environment/natural disasters, 
2. Income inequality/ distribution of wealth, and 
3. Unemployment. 

The Millennial’s top three work-related dissatisfactions included: 

1. Pay/Financial Reward dissatisfaction, 
2. Not enough opportunities to advance, and 
3. Lack of learning and development opportunities. 

In regards to social media: 

https://www.ft.com/content/f81ac17a-68ae-11e8-b6eb-4acfcfb08c11
https://www.statista.com/statistics/630938/uk-millennial-population-by-age/
https://www2.deloitte.com/content/dam/Deloitte/global/Documents/About-Deloitte/deloitte-2019-millennial-survey.pdf
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1. 64% of Millennials lamented that they would be physically healthier if they reduced time spent 
on social media, 

2. 60% stated they would be a happier person they reduced the time spent on social media, and 
3. 55 % of Millennials agreed that, on balance, social media does more harm than good. 

Deloitte’s 2020 edition of the Millennial Survey represents another ideal source to highlight the 
Millennial’s behavioral change during and in COVID’s aftermath. According to the survey, in 2020: 

 One in five Millennials had been put out of work globally, 

 44% of the millennial respondents in the survey stated that they are stressed most of the time. 
However, COVID’s disruption declined their stress levels by 8%, 

 Half of the Millennials thought that it is too late to repair the damage caused by climate change. 
COVID’s economic slowdown changed their minds that there is still hope.  

 Almost 75% of the Millennials grew more sympathetic toward others’ needs during the 
pandemic. 

The top three concerns for the Millennials in 2020 were: 

1. Health care/disease prevention, 
2. Climate change/protecting the environment, and 
3. Unemployment. 

To protect the environment, more than half of the millennial respondents to the survey claimed that; 

 Begun/increased their efforts to recycle, 

 Took steps to reduce their usage of single-use plastics, and 

 Increased their use of public transport, or walked/cycled more often. 

Top three work-related statements Millennials supported in 2020: 

1. Having the option to work from home in the future would relieve stress, 
2. Millennials believe that remote working enables a better work/life balance, and 
3. After COVID’s disruption ends, Millennials would like the option to work from home more 

frequently. 

Personal Development & Millennials 

An article from Deals on Health contains valuable insights related to the Self-help industry and the 
millennial consumer.  

They project that the market’s size by 2022 will reach $13.2 billion. The millennials are becoming the 
future and the primary consumers in the industry, as around 75 million consumers worldwide belong 
to this generation. 

The article continues that the millennials are willing to spend up to $300 per month on personal 
development. 

Statista published a statistic in which the social media platforms with the most significant reach are 
presented. Among U.S. Gen Z and millennial Internet users, YouTube, Facebook, and Instagram are 
the top three online social media platforms used the most. 

https://www2.deloitte.com/content/dam/Deloitte/global/Documents/About-Deloitte/deloitte-2020-millennial-survey.pdf
https://dealsonhealth.net/self-improvement-industry-statistics/#:~:text=The%20average%20customer%20in%20the,Coast%20of%20the%20United%20States.
https://www.statista.com/statistics/471543/millennials-usa-social-media-reach-gender/#:~:text=YouTube%20was%20the%20social%20media,used%20the%20online%20video%20platform.
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This is also supported by WP Manage Ninja’s article’s article, where they highlight the same three 
platforms as the top three platforms to reach Millennials. 

However, YouTube is the Millennials’ most preferred platform out of the three to learn new skills. 

Information published by Think with Google - an online resource of data-driven information, points 
out the following correlations between YouTube, and Millennials’ acquisition of new skills: 

 (Source)  
Global watch time of YouTube “how-to” videos that include “at home” in the title increased 
more than 50% between 2019 and 2020. 

 (Source) 
93% of Millennials go to YouTube to learn how to do something. 

 (Source) 
45% of Millennials were inspired by a YouTuber to make a personal change in their life. 

 (Source) 
When learning something new, Millennials are 2.7 times as likely to prefer to do so by 
watching a YouTube video compared to reading a book. 

Influencer Discovery Platforms 

These are a couple of online platforms where Influencers can be discovered. 

1. Influence. Co – This is a platform where users can 
look for and filter influencers based on numerous 
criteria. Some of the available filters include 
influencers by country, audience reach, topic, 
cross-social media platform engagement, etc. 
Based on the results in the “Personal 
Development” category, there are 175 Influencers that are members of this platform. The top 
Personal Development influencer has a reach of 550,000, has 1,100 Instagram followers and 
1,518 Pinterest followers. 
 

2. Heepsy – Heepsy is another influencer discovery 
platform that operates similarly to Influence. Co. Filters 
such as location, topic, platform, and engagement are 
part of the tools that can unearth influencers 
supporting a specific topic. 

 

3. Ninja Outreach – The platform provides filtering of 
Influencers based on popular categories, their 
location, engagement per post, their audiences’ 
size, number of likes, etc.  
 

https://wpmanageninja.com/5-most-effective-social-media-to-reach-millennials-in-2021/
https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/how-people-use-youtube-for-learning/
https://www.thinkwithgoogle.com/marketing-strategies/video/youtube-audience-marketing-myths/
https://www.thinkwithgoogle.com/marketing-strategies/data-and-measurement/millennials-youtube-consumer-insights-marketing/#:~:text=Forty%2Dfive%20percent%20of%20millennial,in%20their%20life%20%5Bdownload%5D.
https://www.thinkwithgoogle.com/marketing-strategies/data-and-measurement/millennials-youtube-consumer-insights-marketing/
https://influence.co/
https://influence.co/influencer_searches/advanced?is%5Blimit%5D=30&is%5Bsort_order%5D=best_desc&is%5Bcategory_ids%5D%5B%5D=&is%5Bcategory_ids%5D%5B%5D=57733028441ba50e49000131&is%5Blocation_ids%5D%5B%5D=&is%5Bfollower_min%5D=&is%5Bfollower_max%5D=&is%5Bmin_fb_likes%5D=&is%5Bmax_fb_likes%5D=&is%5Bmin_twitter_followers%5D=&is%5Bmax_twitter_followers%5D=&is%5Bmin_erate%5D=&is%5Bmax_erate%5D=&is%5Bmin_ga_visitors%5D=&is%5Bmax_ga_visitors%5D=&is%5Bmin_pinterest_followers%5D=&is%5Bmax_pinterest_followers%5D=&is%5Bmin_age%5D=&is%5Bmax_age%5D=&is%5Bmin_rate%5D=&is%5Bmax_rate%5D=&is%5Bis_male%5D=0&is%5Bis_female%5D=0&is%5Bhas_media_kit%5D=0&is%5Bis_claimed%5D=0&is%5Bhas_ig_posts%5D=0&is%5Bhas_yt_posts%5D=0&is%5Bhas_pinterest_posts%5D=0&is%5Bhas_tiktok%5D=0&is%5Bhas_snapchat_posts%5D=0&is%5Bhas_google_analytics%5D=0&is%5Baccount_type%5D=influencer&is%5Bsearch_type%5D=advanced&is%5Bmin_reach%5D=0&is%5Bmax_reach%5D=50000000&commit=Search
https://www.heepsy.com/
https://ninjaoutreach.com/
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Recommendations 

Based on the information and the research in this document, these are the recommendations for 
approaching the Millennial demographic with Educational, Motivational, and Self-Help (Personal-
Development, Growth, Improvement etc.) type of content: 

 Consider implementing content on highly-resonant topics with millennial audiences, such as 
Climate change, income inequality, and unemployment. 

 The best way to reach the millennial audience when trying to learn something new is via 
YouTube. 

 The preferred learning content format for Millennials is video. 

 The Influencer discovery platforms are a great way of finding other influencers with an 
established follower community for a specific topic. These platforms can check which Personal 
Development topics are trending and are followed/discussed/liked the most and find other 
influencers for potential future collaboration/endorsement/mentoring. 

 

 

 

 

 

 

Disclaimer: Personal Opinion of the Millennial researcher that was working on this study 

I agree with the findings that YouTube is the platform where almost all of us Millennials go when we 
want to listen to music, watch some funny videos, watch news of any kind, and learn a skill or two. 

Personally, if I look up a video on philosophy or psychology, most of the time I focus on the things that 
are explained in the video and not the person that is presenting the information. I usually put down 
the phone and focus on their voice and the logic behind their words. 

I believe that this can be applied to the content that you are trying to make. You don’t have to upload 
live-recordings of yourself on YouTube if it makes you uncomfortable for any reason. I believe that the 
things that you are trying to relay to your viewers narratively (audio-only) is where the true value of 
your content lies. 

Once, and if you get comfortable, you can then consider doing a revel video where you can familiarize 
your audience with the person behind the Self-Care content, and ponder if that’s the way you want to 
continue your upload on the platform. 


